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What is ? The ability to change/modify
-

other people's behavior ·

- How does influence happen ?
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We receive tons of information.
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X· Measuring influence in Twitter (X)
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Mentions : The value of the user's name
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PAGERANK Franking web page) .

Larry Page-Sergey Brin(Stanford) ->Google .

Historical context
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Ranking LINEAR OPTIMIZATION-armula PROBLEM ,
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-
More backlinks -

- Multiple iterations
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More Trusted backlinks .
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WEALTH INEPUALITY ,
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